Miami, San Antonio, Denver, Los Angeles

COMIEeCloR

Brandthread



Sm—<aom<O

Overview

Brandthread

Services

Leadership

Current Clients

Strategic Brand Planning
What Sets Us Apart

Public Relations Capabilities
Creative Sampler

Published By:

Agency:
Brandthread, Inc.

HQ Address:
10110 USA Today Way

Miramar, F13302
Phone 954.294.2841
Fax: 954.337.2348

http://www.brandthread.com

HERE
IN DEX | Inside this issue

1.1
1.2
1.3
1.4
2.1
3.1
4.1
5.1
6.1

Names and Titles of Principals:

John Doscher, Director/CSO

Cory Matthews, VP Creative Director

Ed Irons, Director/Media Services

Claudia Zabka, Director of Creative Services
Diana Nagles Director/Account Services
Marielise Garcia, Director/Public Relations

Offices and Facts:

Miami/Los Angeles/San Antonio/Denver/Puerto Rico
Member of the ComVort Global Agency Network
Ranked top 1/3 of U.S. Advertising AgencigslAge2009

Key Agency Contact :
John Doscher
954.294.2841



Brandthreadis a full service global communications firm
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phases of the process, true partners who never lose site of
the bottom line: your success.

We are the fusion of the best industry practices including:
creative concepting, brand positioning, design, editing and
integrated communications. For our clients we produce
fresh and innovative work that builds differentiated and
enduring brands. Our finely tuned strategies and creative
processes are what allow us to create culturally impactful
communications that create demand and build successful
brands.

We not only create brands. We discover them. We discover
them by gaining insight into your company, your audiences
and the cultural influences that surround them.

Our hallmark is the highest level of dedication to our clients
You will get the benefits of dealing with experienced
passionate professionals who insist on excellence. The clie
experience is one of work efficiency, fluid workflow and gre
creative.




Marketing & Communications Planning:
Strategic Marketing/Advertising Planning
Brand Positioning

Creative Concepts
Marketplace Planning
Public Relations
Community Outreach
Corporate Communications

Planning

Creative:

Branding & ldentity

Logo Design

Copywriting

Direct Marketing

Business and Corporate Materials
Print/Electronic/Online Advertising
Magazine & Newsletters
Pointof-Purchase

Packaging

Catalogs

Creative

Business and Corporate Materials
Print/Electronic/Online Creative
Magazine & Newsletters
Brochures & Catalogs

Packaging

Photography and Video

Financial Reports

Cl

Online & New Media:

Web Design

Programming Services

Database and Content Management Tools
Advertising and Content

Virtual Tours & Demonstrations

Interactive Sales Brochures

Gaming and Product Integration

Online

Offline/Online Communications Services:
Planning

Market Research

Public Relations

Media Buying and Product Placement
Partnerships, Promotions and Events
Database Development and Management
Traffic Support

Tracking and Performance Measurement
Reports and Reconciliation

Media

Promotion & Event:

Tradeshow Concepts arfit/ent Management
Exhibit Signage & Banners

Tradeshow & Support Materials

National Tours

Local or National Sweepstakes

Internal Incentives

Customer Loyalty Programs

Event
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JOHNDOSCHERIRECTORSO

With more than 20 years of strategic
marketing and communications

experience in the United States and
Df 26 f YI NJ S
includes brand planning, online/offline

advertising, sports marketing, integratedyroups/audiences.

communications strategy, field
promotions, market entry and re
branding. He has developed an

integrated team approach to provide thenarketing and promotional campaigns.
tools to think strategically. This approach A a

&3 Wadentifp persgade. Nl deel§p and

DIANA NAGLESCCOUNT SERVICES loves to be in front of clients
presenting great ideas that become

Courtney strategically conceives, developst dz00S a & T dzf &2 f dzi

and implements custom oRm®-one English and Spanish but, has

marketing and promotional programs that developed creative campaigns aroun

the globe.

continually manage core consumer target

Specialties:

Making the complex simple and the

Courtney provides creatively driven, highlysimple beautiful. Expert creative,

targeted, deep impact, integrated direct ~ design and graphic communications

services, emerging technologies and

i S| YofieatedyiBgratws th & Social/new media creative

delivers the biggest ideas to the smallegeadily increase target audience share anddevelopment.
tactics and incorporates the appropriatesubsequent market share of revenue. He is

lifestyle and cultural nuances to foster
brand loyalty with the targeted

a leader and innovator in CRM, you can COREY Matthews/P
rely on our team to create the perfect CRMCREATIVE DIRECTOR

audience. In addition, John has manageafchitecture that is right for your needs.

the formal brand review process,
mapping, segmentation, planning,
strategy and execution providing real
gl tdzS G2 KAa&

Specialties:

Consumer research, brand strategy,
integrated marketing, interactive
strategy, innovation and product
development, customer relationship
marketing, sports marketing,
promotions, public relations and event
planning & execution

EDIRON®IRECTOMEDIA

Ed has over 20 years experience

Of A S yCusiom publishing, ydemark&ing

/| 2NE AayQi edzad |
Specialties:

Direct mail, Online marketing, | SQ& GKS LISNBR2YA
F RGSNI A AAY I QgmaKiag
Database marketing, Affinity/CRM the ordinary extraordinary.
programs, Sweepstakes and promotions

At first he seems like a nice, modest
guy with a kind smile and an easy
going manner. But like any good

I ROSNIA&AAY3I ARSI
him than meets the eye. And soon
you will discover how extraordinary h

really is.

Cory has over 10 years of experience

CLAUDIZABKACREATIVE DIRECTORN both above and belowhe-line
advertising, creating awaralinning

supervising media campaigns. He is theClaudia has worked in creative for more campaigns for a variety of national a

O2YLIl yeQa OKAST
communications manager. Ed has
managed millions of dollars in media

across the globe for clients like Chryslefreative teams overseeing all aspects of Of A Sy i a Q

Microsoft, Hilton, Verizon Wireless,
American Airlines and Kmart. His
experience has enabled us to build
intimate relationships with media
outlets, online vehicles, stations and
publications.

Specialties:

Strategic 360 degree experiential medigdirections fuels her every day. Claudia

and communications planning

3 Cerdh 106 $earé. Shie stdarty;‘dfhs a designer fgaternational clients.

print and rapidly moved through the ranks.

Claudia supervises and mentors our To create positive impact on our

o2ad2Yy f

client advertising and marketing, creative, the wisdom, experience and passion

art direction, and design. KSQa SEKAGAUGSR (kK
In short, he lives for the business. An

She is also on the forefront of new media, it shows in everything he does.

business to business and direct marketing

creative. Her passion for integrated Specialties:

marketing that brings the offline and onlineConsumer research, brand strategy,

worlds into compelling and results orientedPnline/offline advertising campaigns
ATL, BTL, art direction, copywriting,

corporate identity
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Client Partners

Client Years
Microsoft

Nestlé Purina

Audi AG

Dr. Brandt Skincare

Woodbine Southwest

University of Phoenix

Fisher Island Hotel and Resort
Best Buddies International

DTS Digital

Rayovac

Volkswagen

Chukchansi Gold Resort & Casino
Lance Foods

FBI

garuriNal - M RAYOVAC)

Your Pet, Our Passion?

BEST BUBBIES,

Digital
Entertainment

CHUKCHANSI

Gold Ressst & Casine
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Brandthread- Creating Brand Success

In the past many have staked a claim in the globakpecializing in unequaled consumer insight, strong
markets. But they lacked the most important creative and measurement capabilities.
building block: real insight into the culture and

tATSE0GESd ¢KS oAt AdewERvedda g 1€kl bfSertlse/itl Rliveriy2

lives. powerful insights and creativity that positions our
clients successfully, taking their businesses to new
In response to a market need for a strategic levels. We will continue to operate with the same

marketing agency, we decided to merge three  visjon, drive and passion for innovation as day one.
companies and make it happen. In 2003, we

opened the firsBrandthreadoffice


http://www.brandsoftheworld.com/download/brand/101413.html
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Phase One:

We provide mediunrange vision that is not | Brand Kernel/ DNA |
confined to a single technique but are consistent,

integrated guidelines for the development of our Source PEEE TN
Ot ASyliiaQ oNI}YR LRNIT2fA238d/. NIAHRGNI YA a3 0KS
distillation of our consumer research and ¢ o

understanding into a clear picture of how the
brand fits into the target audience lives and how
we can define it to be unique and exclusive.

. NI YRCNI YAY3I LINRODARSa /2
stand apart from their competitors and be '

embraced by their consumers. 7 calutians of Ciistomars
p Tech. & Products < Lifestyle

Here are the key steps that we follow:
1. We develop an Identity caxgllike a Drivers
License:

. p 3 £ - d ons
w 2KFG A& AGa AYRAOARdZ Yo darkets
w 2 KF{d | N&mgodsindfabytidns?
w 2KIG Aa Alta O2yaradSyodexk
w 2KFG INB GKS @I f dzSak
w 2KFGd INB GKS ol aA0 GNHziKaK
w 2KFGd INB AGa NBO23aAYyAlA2Yy araidyak
22¢KS 3Syo0e NB@GASsga GKS OoONrXyRQa O2NB O f diSa azd
the brand.
SENDING COMMUNICATION I I RECEIVING l]
B Brand Identity -

S N Signals Transmitted ~ Brand Image

(Position 3. We take a deep look at
/ ? Identity and Image.
Without clear identity
Mimicry Competition and noise
Opportunism (sov) ’
Idealism

CNRY (GKS da9ljdzadte . NAR3ISEE
4. We take a deep look at Engagement: A .. .
the target audience ofinfuence @ 5S5SSL) dyRSNRULEY
and the Pillars that affect | the consumer Mind Map
Mainstream w gT:FSOUAQS 02 YY

their lives. We \ ~ A ” iy
provide our brands with LT A e w YSSLJ 9% Y Y Al YIS
: 5 w . NAR3ISa U2 RSO

0KS a9ljdzade . NARA3 . . .
relationship by being

build the brand: L .
invited into peoples lives




m3.1

Brandthread Strategic Brand Planning
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Defined

Information

Recognized by

consumers

' Statement

Symbolic

H O

Defined
attributes

wSaStk NOK

Creating the brand ambition

I Y R

involves:

can be leveraged
w /[ 2YLISGAGADS o
w ! YRSNAGIFYRAY3
pillars and equity bridges

of the brand
The Brandthread Mapping Tools:
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a narrative

Professional

The Promise

of quality

Generic

Media
connections
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3. Development of the Selling Idea

LA . 5 Platform to connect the customer
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business strategy and objective

F RS & A NB
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0 NXziicfeative pracgsS with the

marketing plan.

(0 Kdrtidulation of the strategic
_message in communication is a
0 Y S6tR faglime AltasishgleR S & A NB
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The selling Idea Platform is the

Customer Mapping is an insight identification methodology that seeks to optimize brand in order to build
opportunities across segments. Along with traditional research and planning tools we can also implement the

following:

A Quantification of brand opportunity across

cultures/lifestyle segments
Al dzt ( dzNJ €

segments

wSt SgFyoSs
MDetermine message relevance against

A Cultural Mapping of values/ behaviors against brand
equities and product attributes

a &SRt 2LIYSy
opportunities across selected cultural segments
A Development of culturally relevant messages and

strategies

27
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BrandthreadAnalytics:

A Strategic thinking, planning &
communications that are customer
centered and bottom line driven

A A thorough and consistent alignment of
marketing and performance metrics

A Intelligent and precision metrics

embedded in technology architecture andplacement of a media buy or the
data stream, readily accessible at multiplemmediate adjustment to a previously

levels of the enterprise

BrandthreadHospitality Services:
A Achieving optimum balance between
Direct vs. Indirect Channel Sales

A Internet, online distribution channels and buys are routinely audited for proof of

eMarketing
A Knowledge of local market conditions
A Working closely with group business
generators, meeting planners,

wholesalers, incentive travel companies,

corporate travel departments, and

2 S
Apart - - set of services includes all of the
processes, experts, technology
and infrastructure a company
needs to perform best practice

Precision Marketing.

L _

Marketing Analytics:
Brandthreadoffers an integrated
portfolio of Precision

Marketing Services called the
BrandthreadSuite. This
comprehensive

-

o

Media Planning and Media Buying: Global, Youth and Transcultural:
Brandthreadk & Y SRA I RS LJ BidndfhBeyidis an integrated marketing
structure allows for the agency to communications agency providing niche
respond immediately to the time strategic marketing to

sensitive media dynamics. Our systems reach consumers in the global youth anc
and staff provide the advertiser with the transcultural segments. We have
FoAfAdGe G2 Gdz2NY 2y sutcesBiullydsvelopgdcSnimikrichtions
initiatives designed to effectively reach
them by understanding consumer
behavior. Consumer behavior requires
understanding the psychographics of
The agency also employs personnel andwhat people buy and why they choose
systems devoted to the protection of the one product or store over another. The

I ROSNI A & SNR& YSRAL expeyiedc® it ¥ Qysiner takds Rith |
them during the purchase process can
performance, ensuring that media dollaranake the difference between our clients
reach the intended media targets, products being considered exceptional o
eliminating an avenue of risk for the G2dzall GKSNBo®E

advertiser Brandthreadhas unmatched
performance driven experience in the
media planning and buying arena. We

placed buy.

For our global ,youth and ethnic
segments, marketing strategy requires

franchisesponsored marketing programs
A Effective marketing campaigns

have managed media planning and

buying against a variety of global and

A Effective sales incentive program multicultural segments. We offer our

A Developing effective approaches to clients the resources necessary to
prospecting, qualifying, selling and closindR S @St 2 LI & Odzf G dzNJ £ €

solutions.

High Worth Consumer Segments

Brandthread hasbeen responsible to Large Multi Channel Companies:

proactively position and manage the deliverrandthreadhas worked with

of our clients marketing strategy against thecompanies that include multiple brand

high net worth segment on a global basis, irmanagement teams, regional and

order to grow the customer base andto  channel marketing managers, regional

both an understanding of ulture
nuances and lifestyle of the groups of
people that a business is trying to reach.
Global marketing also pertains to many
RichedrrBefs bdst-fofind én metdpolitan
environments. For clients like Microsoft
and Pioneer our marketing strategy is
considered a customized assessment
based on their actual business, individue
products and market profiles. We do not
G2N] FNRY WaSYLX I @

believe that each client is unique.

maximize the value out of the customer
base.

and field sales managers,-op partners,
distributors, lead agencies, branding and

public relations firms. Some of these firms
28§ KI @S SESOdzi SR & dzdx&Sesudi, ®ibnieed, MiErashifl, Nestla S y
like: Audi, Woodbine Southwest, dr. brandt Purina, The Discovery Channel, etc.
skincare, Ritz Carlton, etc.

BRAND:®




Vision Mission Values
An aspirational statement of Cur purpose; what we do; The core b=liefs and behaviors
wihat we want to become wihat we are about today; how that describe how we should
(some tima) in the future wa will work toward the vision interact with our targat audienceas,

What SetS US Apart ; internally and extamaly

>

BrandthreadPublic Relations:
Brandthread has been a dominant presence in the South Florida region for over twenty years. Our knowledge of
national, local and state government, the breadth of our clientele and our extensive network of business and
media relationships has put us in a unique position to help accomplish a wide range of client objectives.
A Public Affairs
A9QEGNI 2NRAYF NBE / ANDdzvraidlyOSa o' taz (yz2é6y | a
A Civic Marketing
Whether the goal involves establishing a strong brand presence, launching an ambassador marketing campaign
or dealing with a business crisis, we can quickly determine a client's communications needs and then aggressively
implement effective programs to address them.

We are:

W {LISOALfAGGA AY LRaAldGA2yAy3a OfASyida Ay (GKS 3t 20l €

w Deeply entrenched in all facets of the South Florida community and in key economic sectors

w Access to higlevel decision makers in all areas (media, business, government, politics, civic, philanthropy)

w Experienced in a broad range of business sectors (real estate, technology, entertainment, health care, travel,
media, hospitality, environment, banking and finance)

w Focused on revenue generating activities (brand development, strategic alliances, CRM and TRM)

Media Relations:

d|SC|pI|ne and excel at matchlng the right message with the right audlence

e

We work the way the media do. We have structured ourselves much like a newsroom of a mi
news organization so that we can work quickly, globally and 24/7, And we are constantly
evolving to mirror the rapidly changing media landscape.

A Strategy and Message Development A Editorial Campaigns

ATracking and Analysis A Media Training
A Audience Targeting AMedia Tours
A Op-ed Development and Placement A Media Material Development

A Audits A Database Development and Maintenance
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Redisenando la conduccién.

TEH0 DOUBAS SVECONK Tt

=8
= ¥ ' / 4o
1]

o

-

there is nothing small
= | about small business.
el
| ;

-

-
-
o




Brandthread, Inc.

10110 USA Today Wa
Miramar, FL3302

Direct 954.294.2841

Fax: 954.337.2348
http://www.brandthread.com

john@brandthread.com




